Economic Prosper

Taylorsville’s prosperity is reflected in the diversity, strength and resilience of our business community, and our
quality of life. Our economically progressive city is driven by a strong work ethic and entrepreneurial spirit. We
empower and strengthen our workforce by incorporating the values of education and enterprise into our culture, and
attracting high wage employment opportunities to stimulate a vibrant and prosperous center of commerce.
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Taylorsville General Plan
Chapter 5: Economic Prosperity & Resilience

Chapter 5 Contents:

5.1 Existing Markets

5.2 Community Vision

5.3 Economic Development Priority Areas
5.4 Measuring Success

Economic Prosperity and Resilience Goal: Engage in proactive
efforts to strengthen the City’s fiscal stability and maximize the
City’s market and commercial potential by focusing efforts and
resources in strategic priority areas to facilitate private investment.

This chapter provides the city with strategic initiatives in support of policies that will guide growth and
development over the near-, mid- and long-term. Generally, the recommendations that follow are
intended to capitalize on opportunities and oV
investment.¢ The overall framework for an effe
objectives relies on an understanding of market opportunities, adherence to a set of guiding principles,
and ongoing community support.

An economic development strategy is the logical first step in creating an integrated approach that can
successfully attract new investment and reinvestment. This plan establishes the policy framework to
achieve sustained devel opment and redevel opment
map¢ for ensuring the city uses its |l and use re

al s

Chapter 3: Land Use includes the strategic approach to land use planning and development and is
designed to ensure fiscal stability and growth, as well as a high quality of life for residents. As such, it is
intended to assist city leaders in making informed decisions regarding land use and development
patterns. With this understanding and guidance, staff can anticipate how land use decisions will impact
muni ci pal services and enh aWae.32 ProposadiLdng (dsen Cleapter n o
3 includes combinations of development placetypes to illustrate where and what type of investment will
most effectively leverage its surrounding environment and complementary assets. Each of the defined
place types establishes the types of environments that are consistent with the overarching policies and
land planning policies developed in support of this Plan.

Taylorsville General Plan Chapter 5: Economic Prosperity and Resilience 5-3



5.Bconomic Prosperi tbixiamntdi rRee shid ri keenicse

Taylorsville has many competitive economic advantages, including: a stable and mature
population; central location in the Salt Lake Valley; accessibility to the regional automotive
transportation networks; and close proximity to the Salt Lake City International Airport.
Taylorsville has a capable and educated work force, and offers a diverse range of businesses and
services, including several major regional employers and hundreds of small and local businesses.

Taylorsville is also home to the flagship campus of Salt Lake Community Col
primary focus is undergraduate higher education and specific vocational training programs and
attracts thousands of students, faculty, and staff to its campus each day. SLCC ranks sixth in the
United States for the number of Associate Degrees produced annually. Approximately 60,000
students visit the campus each year, providing Taylorsville with a significant opportunity to
leverage regional interest and to support and advocate for investments that compliment this
major institution.

The new Midvalley Express Bus Rapid Transit (BRT) line also passes through Taylorsville, an
investment of over $100 million providing essential connections between commuter rail and
light rail lines in Murray and West Valley City, including a new transit hub at SLCC in Taylorsville.
These major public investments provide an opportunity for Taylorsville to attract private
investment and redevelopment activity within the region through targeted marketing, branding
and investor/ developer outreach. Tayl orsvil |l
share¢ of the regional redevel opment activityf]

A Taylorsville has created a successful predevelopment culture by delivering city programs
and services that are supportive of economic development to reimagine Taylorsville as a
multi -use modern suburban center.

A Taylorsvilleés centr al |l ocation and rel at.i
growth in residential, office, and neighborhood -serving retail establishments, solidly
competing against more remote suburban options by offering reduced commutes times.

< I 1.1 u

A Taylorsvilleés proximity to the Inland Port andSttrhaet'SOanI t5'L_1a'k1e I nternati on

Bus Rapid Transit
The Midvall ey Express bus rapid
A The regional public transit system provides service for Taylorsville commuters connecting speed and efficiency to transi-t

logistically superior location for a variety of industries.

them to employment centers in downtown Salt Lake City, the Silicon Slopes of Utah County, potentially act as a catalyst f
and throughout the Wasatch Front. Construction of the BRT |ine is
. 2026.

A City Economic Development fosters valuable business attraction and retention partnerships
that serves to drive continued demand for urban infill activity.

This Plan proposes strategies for Taylorsville to leverage its most important asset: its location in
the region. | mpl ement ati on of this Plan wildl require sustained coordinatio
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Department of Economic and Community Development and local and regional stakeholders,

Franchise Tax,

including: $4,047,057, 9%
A Economic Development Corporation of Utah (EDC Utah)

A Salt Lake Cou nty Other, $3,718,027, 8%

A State of Utah Departments of Transportation, and other departments with funding programs

Sales Tax, $12,783,719,

that could be supportive of redevelopment projects

Charges for Services, 29%
A Utah Transit Authority (UTA) $3308231, 8%
A Wasatch Front Regional Council (WFRC) g
A ChamberWest Contributio;];,%$6,788,762 ,
A Intermountain Healthcare Captal Grants &
A Salt Lake Community College (SLCC) Contibutons, 9961050
A Utah State University (USU) s
A Granite School District $4,083,193, 9%

: . . ) F"lustration 5.1. 2
Taylorsville has approximately 23 million square feet of retail space and an overall occupancy

rate of 96 percent (2025) During fiscal year 2024, Taylorsville City collected just under $13 'Sl'oauyr IC ce) :r ST\;Iy || ol res v iRI e| Ve © :nuneuzl bCyo mfroeuhre :se
million in sales tax revenue, 29 percent of total City revenues (see lllustration

512). Taylorsvilleés gross retail sale|l ™ 3. 3
percent since 2005 (see lllustration 5.1.3), demonstrating a pattern of ste00m,000 7 covD

economic growth and resiliency despite challenging events such as the Great $12000,000 Iul

Recession (December 2007 through June 2009) and the COVID Pandemic| o000 |

(January 2020 through the end of 2022). Whi | e Tayl orsvi I I} -

has continued to strengthen over the past decade, more can be done to Great Recession

solidify Taylorsvilleés place as a Imsm‘m’ 1 et s
In 2020, the City conducted a retail market analysis that included a retail sales m I

gap analysis, often referred to as aé“ anal
identifies economic development opportunities for a community by 8 s

evaluating the total purchases made by residents inside and outside the saicnnem

community. This information assists the City in attracting businesses to fill $4.000,000 1

service gaps and prepare economic development strategies to keep retail 53,000,000 |

sales in the city. 2000000 1

The leakage analysis was conducted for the primary retail trade area the s1.000,000 |

geographical area from which a comn . of
their business (see lllustration 5.1.4). The primary retail trade area represents P NSO RO S0 RIS RS SN OGN R R e e

those consumers who shop in Taylorsville on a daily basis. lllustration 5.1.5 Illustration 5. 1. 3:
1Taylorsville Commercial Center Master Planning and Revitalization Study. KGRW and Associates and BCT Desing Group, Baltimdw#D Ta y lorsville Sal e s2 0T2adx
(2020). Source: Taylorsville Annual

Revenue,
Comprehens
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identifies which sales categories (identified using North American Industry Classification System
[NAICS] Codes) Taylorsville City is experiencing sales leakage to other jurisdictions. A leakage
index below one (1.0) indicates an opportunity for retail expansion in Taylorsville.

Although Taylorsville has experienced significant redevelopment since 2010, most of the current
retail and commercial development in the city was built from the mid -1970s to the 1990s. Since
that time, newer and more modern commercial developments have been built in surrounding

West Valley Cigy

West
Valley City

South Salt Lake

South Salt

Millcreek

communities, resulting in a competitive di s E S é
developments. Several existing Taylorsville retail centers no longer reflect the size, layout, or |
aesthetic quality of more desirable contemporary commercial areas or accommodate the
changing nature and requirements of retailers. Newer and competing retail centers cater to Kearns Taylorsville Mjrra;y
lifestyle and leisure activities that attract more customers by offering higher quality tenants, a
diversity of retail offerings, improved access, higher quality design, and enhanced management
and promotional strength.
Future demand for regional retail space can be served by redevelopment and improvements to
existing locations. The city should focus efforts on continuing to revitalize and improve existing lllustration 5.1. 4:
retail districts and centers to maintain an attractive, contemporary, and customer-oriented Tayl ors vRrlilmrary Retail Trade Ar
experience. This will help Taylorsville remain competitive and retain sales tax revenue and Sf E L ; € ; I f‘i; ! 2 B 2 ‘6 Pl le Commercial Center
minimize leakage to neighboring jurisdictions. Map 5.1.6 identifies the location of commercial ' '
centers and districts in Taylorsville. Pages
5-7 through 5-14 provide an overview of NAICS CODE DESCRIPTION POTENTIAL SALES ACTUAL SALES LEAKAGE LEAKAGE INDEX
each corresponding commercial district. 4445722 Total retail trade including food and drinking places $ 1,801,191942 % 736067,307 § 1065124635 041
441 Motor vehicle and parts dealers $ 420,070,855 $ 85,470,058 §$ 334,600,797 0.20
442 Furniture and home furnishings stores § 47,299,932 § 16,742,243 § 30,557,689 0.35
443 Flectronics and appliance stores $ 22,187,386 $ 17,488,964 $ 4,698422 0.79
444 Building material and garden equipment and supplies centers $ 123575163 $ 62172326 $ 61,402,837 0.50
445 Food and beverage stores $ 187,274,612 $ 78,645951 $ 108,628,661 0.42
446 Health and personal care stores $ 51,030,939 § 30,664,456 $ 20,366,483 0.60
447 Gasoline stations $ 153,579,566 $ 95,947,652 $ 57,631,914 0.62
448 Clothing and clothing accessories stores $ 60,437,131 § 11,998,868 §$ 48,438,263 0.20
451 Sporting goods, hobby, musical instrument, and book stores $ 29492836 % 15,550,861 % 13,941,975 0.53
452 General merchandise stores $ 235,251,530 $ 131,622,879 % 103,628,651 0.56
453 Miscellaneous store retailers $ 27474666 % 29,197,662 $ (1,722,996) 1.06
454 Non-store retailers $ 283873466 $ 56,923,350 % 226,950,116 0.20
722 Food services and drinking places $ 159,644,858 % 103,642,037 $ 56,002,821 0.65
IllTustration 5. 1. 5:
Taylorsville Retail Gap Anal ys|
Source: Taylorsville Commerci al Center
Study, July 2020.
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Summary of Selected Taylorsville Commercial

and Mixed Use Centers and Districts

1. Carri age66qgi8auveh Redwood

arriage Squar e i s a distinctive sho
rovides 137,377 square feet of comme
enter has frontage on both Redwood
niqgue in Taylorsville both architect
paces is individually owned. Par ki n g
ommon and managed by a property
0
n
c
q
e

mprehensive redesign of the parkingyg
d pylon signage was completed i 2
commodate potenti al outdoor dinin
uare 1is primarily made up of |l oc
tting anywhere in the region.

0w MO D®OOmSOTAO

2 . MeadowbrdaR1PBamah Redwo

eadowbrook Plaza is strategically 1o i
arterial hi ghways (Redwood Road and 4| | g
on the border of Taylorsville and West Jose. | ©
i#hine retail style featuring a grocer e n
square feet of commerci al space plus 2 d
acres. Constructed primarily in 1974, ar
retail space in Taylorsville with seve =8 i |
Redwood Road commerci al node. A nQ}f’F m
completed in 2025 greatly enhancing it
Current owner s ar e actively explori u
3. Westwood5V2I Wage 4700 South

Westwood Village 1is a | arge suburban| strip mal/l shoppi ng |cE€
69,848 square feet of commerci al space with 14,734 square flee
9.67 acres. Constru@@tléd inhen®BONngeeadn the0d Sout h,

Westwood represents one of the key retail/ commerci al |l ocatifon
maj or renovations or upgrades have ocdqurred at the site and]|t
generally poor condition. Future redevel opment shoul d clay
opportunities ®&r dmgdgthhevipridbgdritty, freeway access, future BRT]| s
traffic counts, and proximity to the [|state offi e compl ex alnc

c
that bring thousands of employees and |visitors to the area dai
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